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Abstract:

Entrepreneurship is increasingly becoming a very relevant instrument in promoting economic growth in a

country. Thus the role of globalization in promoting entrepreneurship in Malaysia is analyzed in this context. In

this regard, universities as teaching and research units and according to their potential and capabilities play an

important role in development, entrepreneurship and job creation. What affect does globalization have on an

economy? Globalization of education and entrepreneurial studies has allowed efficient access to the scientific

environment and culture of various countries. Given the ever-changing world in which we live, this paper aims to

explain the importance of investigating educational and research activities of universities converging towards

globalization and entrepreneurship.
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1. Introduction

Globalization can be understood as the process of
increasing the connectivity and interdependence of the
world’s markets and businesses. Two major recent driving
forces are advances in telecommunication infrastructure
and the rise of the internet. According to Hill (2009),
globalization can be defined as the shift toward a more
integrated and interdependent world economy.
Globalizarion has several facets, including the
globalization of markets and the globalization of
production. A major concern when dealing with
openness or globalization in general regards the pressure
that this phenomenon puts on nations to change their
customs, norms and social values.

Globalization and entrepreneurship cannot be
discussed in isolation, yet the topic has not been given
much attention by scholars in the field of international
business. Audretsch (2007) argues that globalization has
led to a shift in developed countries from an industrial to
an entrepreneurial model of production. The importance
of entrepreneurship education is derived from the
importance of the entrepreneurs to the economic system.
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Why is entrepreneurship education important? Webb et
al. (1982) cited in Garavan and O’Cinneide (1994a) found
that students who participated in entrepreneurship
programmes were more likely to start their own business
than other students. Upton et al. (1995) found that 40
percent of those who had attended courses in
entrepreneurship had started their own businesses, while
30 percent had joined family businesses and only 30
percent worked for large organizations. This view is
supported by Charney and Libercap (2000, p. 5) who
found that entrepreneurship graduates are three times
more likely than non-entrepreneurship graduates to start
new business ventures. In other words, entrepreneurship
becomes a valuable asset either as a stimulus to business
start-up or as embedded knowledge for graduates. As
understanding of what constitutes entrepreneurs and
entrepreneurship extended into a wider range of the
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social sciences this contributed to more multi-disciplinary
perspectives and methodologies. According to Tribe
(2006) this is beneficial, as the dominance of one
discipline cannot only determine what will be excluded or
included in research but can literally discipline both
perception and knowledge creation.

The concept of globalization has been discussed in
many scientific areas, making it necessary to
reconceptualize many long-established ideas.
Globalization is considered a breakthrough factor in the
scientific and academic arena of the 21* century. It should
be noted that globalization in its modern sense is the
product of transnational interactions materialized within
the past two or three decades. The phenomena of
globalization can be interpreted differently in different
situations. From an economic viewpoint, globalization
means “a process of increasing involvement in
international business operations” (Galloway, L. & Brown,
W. (2002). Marguardt and Berger (2003) generalized
globalization as “a single market place with growing free
trade among nations; the increasing flow and sharing of
information, connection or links of people around the
world”; the opportunity for organization and people to
shop around the world and not be constrained by
national boundaries. According to Charney and Libercap
(2000) the significance of the study in entrepreneurship
education is generally to foster risk-taking and the
creation of new business ventures; to increase the
likelihood of graduates being self-employed, which
causes a significant positive impact on the income of
graduates, and increases job satisfaction from increased
income; to contribute to the growth of businesses,
especially small ones; to promote the transfer of
technology from the university to the private sector; and
to promote technology-based firms and products. Several
studies have shown that entrepreneurship has been
identified as a potential catalyst for expanding economic
growth (Charney and Libercap, 2000) and to maintain
competitiveness in facing the challenges of globalization.
The involvement of graduates in the field of
entrepreneurship is supported by the government as an
alternative to reducing the unemployment rate in the
country. This effort can be implemented through
education, training and lifelong learning.

2. Entrepreneurship

It is not the objective of this article to develop new
insights into the definition of entrepreneurship, nor is this
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within its scope. According to Abdullah (1999), in a
developing country like Malaysia, entrepreneurial
activities through venture creation are seen as a
mechanism to improve the distribution of income, to
stimulate economic growth, and to reshape an economic
structure which has been highly dependent on the
activities of large firms. In essence, entrepreneurship is
crucial to the health of Malaysia’'s economy. The
government of Malaysia, throughout its constitutional
bodies, has been playing a crucial role in developing and
encouraging homegrown business entrepreneurs. The
rapidly changing environment has brought about new
conditions for higher education. The outcome of this
situation is the necessity to develop entrepreneurial
capabilities in the world in order to create new
businesses, take advantage of unused capacities, develop
existing capacities and solve social problems. To this end,
universities should first prepare to play this role.

A low level of education and exposure could prevent
motivated  entrepreneurial movement in their
surroundings. Undoubtedly, we suppose that the
proximity of entrepreneurial universities does indeed
have a positive relationship to entrepreneurship.
Etzkowitz (1983) coined the term “entrepreneurial
university” to describe institutions that have become
critical to regional economic development. Entrepreneur
education and its relationship to performance have been
widely examined (see for example, Bird, 1989; Cooper, et
al., 1994; Robinson & Sexton, 1994). Not surprisingly, the
entrepreneurial movement within universities has been
met with both enthusiasm and resentment as the
scholarly community struggles with the ethical
implications of such activities (Mowery, Nelson, Sampat, &
Ziedonis, 1998). As such, developing a more
entrepreneurial culture can be regarded as the essential
mechanism  through  which universities become
effectively involved in economic development
(Fairweather 1990; Hagen, 2002).

Research evidence by Clark (1998) has shown that the
concept is related to univerrsity attempts to reform and
to become more entrepreneurial by strengthening their
steering core, enhancing their development periphery,
widening their funding base, stimulating the academic
heartland and promoting entrepreneurial beliefs. As
Saxenian (1994) points out, one of the important
mechanisms facilitating knowledge spillovers involves
the mobility of human capital, embodied in graduating
students as they move from the university to a firm. The
entrepreneurial university is thus related not only to the
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Figure 1

university’s mission and tasks, but also to the
organizational form, the deeply embedded activities and
procedures, and the working practices and goals of
individuals and research groups. It thus implies
entrepreneurial action, structures and attitudes within the
university (Rinne & Koivula, 2005).

In recent years, entrepreneurship as an ingredient of
economy development has played a pivotal role in the
fields change within world business. It currently has
become one of the core elements of managerial reform
around the world. Without doubt, entrepreneurship from
all over the world is fully cognizant of this potential and
thereby those with a high understanding of
entrepreneurship roles among economic environments
support government activities. Hence, entrepreneurship,
or so-called independent business, has emerged for
certain goals. Business activities are indeed the most
powerful and popular means of delivering
entrepreneurship to our life sectors by promoting new
business investigations (Shumpeter, 1934).

The rapidly changing environment has brought about
new conditions for higher education. The outcome of this
situation is the necessity to develop entrepreneurial
capabilities in the world in order to create new
businesses, take advantage of unused capacities, develop
existing capacities and solve social problems. In response
to this challenge, the new mission of universities is to
create new entrepreneurial capabilities in university
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graduates. To this end, universities should first get ready
and prepare to play this role. In other words, the
entrepreneurial approach is a path to adapting the
university to real world needs. Academic
entrepreneurship means solving the scientific problems
of society, governments and firms; creating an innovation
development environment within the university’s
members; supplying the results of academic researchers
to the market supply; and producing and supplying new
technologies and innovation in expanding the
boundaries of human knowledge (Hasoumi and Abtahi,
2006).

3. Aspects of Globalization of Higher Education

Various scholars in their various studies have looked at
several factors that could contribute to the inclination of
an individual to entrepreneurship. According to Cooper,
et al.,, (2004), there is a significant relationship between
education and entrepreneurship. This is to say that the
level of education or amount of education or amount of
education received by an individual on the importance
and development of entrepreneurship can really serve as
ingredients of inclination. In a study by Hansmark, (1998),
it was found that the need for achievement and locus of
control could influence entrepreneurship education. In
the same vein, Kirkwood, (2007) found that family
background and the kind of orientation given to an
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individual is closely related to the entrepreneurship
inclination.

Adapting organizational structure and managerial
functions for acting in accordance with the requirements
of the globalization of higher education is analyzed
through contrasting a set of two-dimensional concepts
shown in Figure 1. These are the best and most relevant
concepts to analyze the different aspects of globalization
of higher education and to understand any kind of
globalization (Gilbert, 2005).

Gradual innovation vs. sudden innovation
Independent innovation vs. systematic innovation
Requiring lower skills vs. the need for higher skills
Domestic market vs. foreign market and market
strategy issues.

5. Internal vs. external issues.

M=

Education is undergoing constant changes under the
effects of globalization. The effects of Globalization on
education bring rapid developments in technology and
communications are foreseeing changes within school
systems across the world as ideas, values and knowledge
change the roles of students and teachers, and produce a
shift in society from industrialization towards an
information-based society. It reflects the effect on culture
and brings about a new form of cultural imperialism. It
brings rapid developments in technology and
communications, which are bringing changes within
school systems across the world as ideas, values and
knowledge. The rise of a global society, driven by
technology and communication developments is shaping
children, the future citizens of the world into ‘global
citizens’, intelligent people with a broad range of skills
and knowledge they can apply to a competitive,
information based society. The future of countries often
lies within their ability to compete in a global market
where industrial based economies are giving way to
knowledge based industries, realizing the importance of
"knowledge, skills and the intellectual capacity to meet
the challenges of accelerated change and uncertainty".
Education is becoming a lifelong learning and training
process for developing transferable skills and knowledge
that can be applied to competitive markets where
knowledge and information are being traded as
commodities.

The role of education has become more linked to
globally competitive positions. Subsequent changes in
university functions have led universities toward “direct
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entrepreneurial activity to sustain themselves." This in
turn produces a change in institutional approaches to the
development of overseas education. University courses
must now be cross-cultural in content, which is in
association with the growing number of students,
particularly in the 1990's, searching for higher education
outside of their own country. Education is becoming
more invaluable to individuals. In today's environment,
education provides individuals with a better chance of
employment, which in turn leads to a better lifestyle,
power and status.

Under the prevailing global forces, higher education
institutions everywhere are subject to global trends.
Universities now facing more challenges than ever before,
and the rise of a globalised knowledgebase economy has
brought universities in many countries under closer
scrutiny for the economic contributions they make.
Governments have been particularly concerned that
universities serve national interests in the global
marketplace. There is an international tendency to
emphasize the practical, technical value of higher
education. The commodification of knowledge as
intellectual property has occurred particularly with regard
to connecting the intellectual work of universities with
community, business, and government interests and
priorities. While such a tendency is often welcomed by so-
called applied disciplines, it causes tensions between the
more profitable applied subjects of science and
technology, and those of basic theoretical enquiry,
particularly arts and humanities subjects. It also creates
institutional winners and losers.

Under the impact of globalizing market forces, there
has been a general trend towards the reduction of per
capita public funding to higher education at a time when
the system is still expanding at both the initial and the
‘life-long learning’ levels. The burden of funding higher
education is being shifted more and more to the
shoulders of the individual on a ‘users-pay’ basis. Even
public universities are increasingly funded by non-
governmental sources, especially via student tuition and
other fees, donations raised from alumni and others, and
direct payment from business for services provided by
universities.

4. What is the Government’s Role in Promoting
Entrepreneurship?

Government influence
entrepreneurship is very

and support for
crucial to promoting
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entrepreneurial development in order to guarantee SMEs
future business success. Thus, it will contribute to greater
ability and power for success factors in entrepreneurship.
In developing areas, satisfactory government support has
been shown to be important for small firm success (Yusuf,
1995). Small and Medium-sized Enterprises (SMEs) in
market economies are the engine of economic
development. Owing to their private ownership,
entrepreneurial spirit, their flexibility and adaptability as
well as their potential to react to challenges and
changing environments, SMEs contribute to sustainable
growth and employment generation in a significant
manner. SMEs have strategic importance for each
national economy due a wide range of reasons. Logically,
the government shows interest in supporting
entrepreneurship and SMEs. There is no simpler way to
create new jobs, increase GDP and raise the standards of
the population than supporting entrepreneurship and
encouraging and supporting people who dare to start
their own business. Every surviving and successful
business means new jobs and GDP growth.

Therefore, designing a comprehensive, coherent and
consistent approach by the Council of Ministers and
entity governments to entrepreneurship and SMEs in the
form of a government support strategy to
entrepreneurship and SMEs is an absolute priority. A
comprehensive government approach to
entrepreneurship and SMEs would provide for a full
coordination of the activities of numerous governmental
institutions (chambers of commerce, employment
bureaus, etc.) and NGOs dealing with entrepreneurship
and SMEs.

Malaysia is among the countries now enjoying an
emerging economy. The number of companies in
Malaysia is growing rapidly and it is now becoming a
centre of new business opportunities as international
investors have begun to view Malaysia as the place to
invest their money and establish their businesses. Of
consequence, the development of entrepreneurship has
become the main agenda, which is evident by the
introduction of mechanisms that cater to entrepreneurs
(Ariff and Abu Bakar, 2005; Ismail et al.,, 2009). Such
mechanisms would spur economic activities and in turn,
create employment growth. One of the mechanisms
introduced by the government is support for
entrepreneurship education, which has become an
important part of the curriculum in higher education
institutions in Malaysia (Ismail et al., 2009). The purpose of
entrepreneurship education is to produce graduate
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entrepreneurship that defines the interaction between
the graduate as a product of a higher education
institution and their readiness to pursue their career as an
entrepreneur (Nabi and Holden, 2008).

As a consequence, governments have a central role in
supporting ventures whose success potential is not
necessarily visible in the short term, but which may have
a significant contribution to economic development
(Hustedde & Pulver, 1992). Indeed, further research has
shown that the provision of management and
entrepreneurship training programs, various forms of
start-up incentives (e.g., exemption from custom duties,
tax concession) and the provision of consulting services
enable a person to start a business (Dana, 1987; Hawkins,
1993). Moreover, an extra measurement of the
environment is governmental support. Overall, these
showed that governments in many countries are actively
contemplating measures, both at the local and state
levels, to stimulate entrepreneurial activity and to ensure
that adequate financing and advice is present to back up
business formation (Keuschnigg & Nielsen, 2000).

The pressures within the higher education sector have
increased the interest of researchers on the connection
between entrepreneurship and education in general and
various entrepreneurship education programs in
particular (Fayolle, 2006).Some institutions in Malaysia
have responded to the need to impart entrepreneurship
knowledge by establishing entrepreneurship centers and
units catering to business students (Ismail et al., 2009).
They have designed courses in the form of
degree/certificate programs on major entrepreneurship
but there is debate on the effectiveness of the content
and the approaches (Donald, 2005). In essence, there is
no common understanding of how entrepreneurship
education can be realized within institutions and there is
little experience of incorporating it within education
institutions (Donald, 2005).

The development and delivery of entrepreneurship
education is often affected by the internal organizational
structure of an institution, controlled by an inflexible
curriculum which impedes interdisciplinary approaches
to such education (European Commission, 2008). Despite
the efforts that institutions are devoting to
mainstreaming entrepreneurship within institutions in
Malaysia, there are many challenges that face these
efforts, including resource constraints, the narrow
understanding of entrepreneurship education, the
ambivalence of different academic units, resistance from
university managers and some teaching staff, as well as
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Not Somewhat Very Much
Sure Mottt Affected Affected A Total
bz "tc::k::oﬁ:;‘;“d'on 1.4% 19.72% 57.75% 15.49% 5.64% 100%
Information technology 2.82% 14.08% 52.11% 25.35% 5.64% 100%
G';Zalic"e";:j‘;?:ﬁgy/ 1.41% 25.35% 50.70% 16.90% 5.64% 100%
Trade liberalization 2.82% 22.52% 40.85% 29.58% 4.23% 100%
Changing consumer behavior 1.4% 23.94% 52.18% 15.44% 7.04% 100%
'”temat'onalgtﬂg d':a"agemem 0.00% 18.43% 54.32% 21.62% 5.63% 100%
'"t:];“naat;‘::iirt“:t?n” e dnsta' 4.23% 39.44% 39.44% 5.63% 5.63% 100%

Table 1: Impact of Global Business Environments on Entrepreneurship

the expansion in enrolment (Donald, 2005). Thus fitting
entrepreneurship education into the current system of
higher education structures and the way it can be fitted
into the broad network of education theory is the central
challenge (Gibb, 2011). Therefore, the process of
embedding entrepreneurship within institutions may
need more time and the design of new ways to sensitize
it.

The fact that cooperation and regulation are required
on many levels as a consequence of the complexities and
transnational nature of current world issues has led a
number of scholars to predict the "end" of national
government power. Some argue that the government
may only adjust to globalization, but not have an active
role in it. Some believe that the government will become
obsolete. Despite the many concerns about the loss of
sovereignty, the government remains the key actor in
domestic as well as international arenas. The popular
assumption that the emergence of global civil society and
increasing levels of cross-border trade, finance and
investment flows will turn the government into an
anachronism is wrong. In the international arena, closer
cooperation and concerted action among governments
represent an exercise of government sovereignty. Such
concerted action does not necessarily weaken
governments; rather, it can strengthen them by creating a
more stable international environment and by giving
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them greater scope to expand their exchanges in a
variety of fields. Moreover, globalization without effective
and robust multilateralism is bound to lead to crisis
because markets are neither inherently stable nor
equitable.

5. What is the Influence of Globalization in
Promoting Entrepreneurship?

Globalization is a term which has been used to
describe and explain many worldwide phenomena. To be
sure, globalization is a complex phenomenon, which
encompasses a great variety of tendencies and trends in
economic, social and cultural spheres. It has a
multidimensional character and thus does not lend itself
to a unique definition. For the purpose of simplicity, it
may be described as increasing and intensifying flows
between countries of goods, services, capital, ideas,
information and people, which produces cross border
integration for a number of economic, social and cultural
activities. It creates both opportunities and costs and for
this reason it should neither be demonized nor sanctified,
nor should it be used as a scapegoat for the major
problems that are affecting the world today.

Globalization has completely changed the way in
which people communicate and conduct business.

SEE Journal
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Because international business is now a commonality
rather than a strategic advantage, entrepreneurs must
understand how globalization has a direct impact on
operational decisions. It is common for small-businesses
to be impacted by globalization because of the ability of
corporate giants to acquire cheaper goods and labor.
However, small-business entrepreneurs throughout the
world are needed for many reasons such as maintaining
low unemployment rates and upholding innovation
levels. While entrepreneurship is extremely significant to
the global economy, its direct impact and importance can
be perceived differently throughout the world.

The decision for Malaysia to embrace globalization
has obvious implications for its local enterprises. In a
study conducted by the author for the Asian Productivity
Organization on the impact of globalization, business
representatives (72 respondents out of a sample of 235
SMEs) were asked to respond to a series of questions on
the extent to which their businesses had been affected by
the global environment. The findings of one aspect are
shown in Table 1 below.

Globalization compels businesses to adapt to different
strategies based on new ideological trends that try to
balance the rights and interests of both the individual
and the community as a whole. This change enables
businesses to compete worldwide and also signifies a
dramatic change for business leaders, labor and
management by legitimately accepting the participation
of workers and government in developing and
implementing company policies and strategies.
Globalization brings reorganization at the international,
national and sub-national levels. Specifically, it brings the
reorganization of production, international trade and the
integration of financial markets. This affects capitalist
economic and social relations via multilateralism and
microeconomic  phenomena, such as business
competitiveness, at the global level. The transformation
of production systems affects the class structure, the
labor process, the application of technology and the
structure and organization of capital. Globalization is now
seen as marginalizing the less educated and low-skilled
workers. Business expansion will no longer automatically
imply increased employment.

6. Conclusion
There is a need for entrepreneurship in Malaysia as it

faces the challenges of globalization and the knowledge-
based economy. Only with entrepreneurship at various
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levels in society, including the government, can Malaysia
continue to thrive. There is now a renewed effort in place
to encourage entrepreneurship. Only time will tell if the
efforts to foster entrepreneurship will bear fruit in
Malaysia. The definition of entrepreneurship is also broad
and encompasses entrepreneurial behavior. Malaysia
needs entrepreneurial efforts at all levels of the economy.
With concerted efforts, the outlook is promising, even as
the task is challenging. There is a greater supply of
potential entrepreneurs in society than what is now being
produced by the education system. Whether this nation
or any other will be able to solve its economic and social
problems will depend on the availability of a continued
and increasing  stream  of  creative  talent.
Entrepreneurship education can be a major contributor
to creating new education structures that are themselves
entrepreneurial. If this happens, then the future of the
nation will be insured. 2

References

Abdullah, M. A. (1999). “Small and medium enterprises in Malaysia”,
Ashgate, Brookfield, USA.

Alberta C, Gray D (2000). Libecap, Insights: A Kauffman Research
Series, Kauffman Center for Entrepreneurial Leadership.

Ariff, M & Abu Bakar, S.Y. (2005). Strengthening entrepreneurship in

Malaysia.
www.mansfieldfdn.org/programs/program_pdfs/ent_malaysia.pdf
Alvord, S. H. Brown, L. D. & Letts, C. W. (2004). Social

entrepreneurship and societal transformation: An exploratory study. The
Journal of Applied Behavioral Science, 40(3), 26-282.

Bird, B. J. (1989). Entrepreneurial Behavior, Scott, Foresman and
Company, London.

Brush, CG., Duhaime, IM. Gartner, WB. Stewart, A. and
Venkataraman, S. (2003) Doctoral Education in the Field of
Entrepreneurship, Journal of Management, 29(3): 309-331.

Crant, J. M. (1996). "The proactive personality scale as a predictor of
entrepreneurial intentions." Journal of Small Business Management
34(3): 42-49.

Cooper, A. C.,, Gimeno-Gascon, F. J., & Woo, C. Y. (1994). Initial
human and financial capital as predictors of new venture performance.
Journal of Business Venturing, 9, 371-395.

Clark, B. R. (1998). Creating Entrepreneurial  Universities:
Organizational Pathways to Transformation. Oxford, New York, Tokyo:
IAU Press/Pergamon.

Dillard, J. M. and N. J. Campbell (1981). "Influences of Puerto Rican,
Black and Anglo parents' career behavior on their adolescent children's
career development.” The Vocational Guidance Quarterly 2: 139-149.

Donald FK (2004) Entrepreneurship Education in the 21°* Century:
From Legitimization to Leadership. A Coleman Foundation White Paper
USASBE National Conference January 16.

Donald K.F. (2005). “Emergence of Entrepreneurship Education:
Development, Trends and Challenges,” Entrepreneurship Theory and
Practice, (29)5, 577-598.

Etzkowitz, H. (1983). Entrepreneurial scientists and entrepreneurial
universities in American Academic Science. Minerva, 21, 1-21.

155



The Influence of Globalization in Promoting Entrepreneurship in Malaysia

Fayolle, A. and Klandt, H. (Editors) 2006. International
Entrepreneurship Education. Issues and Newness. Cheltenham, United
Kingdom. Edward Elgar Publishing Ltd.

Fayolle, A., (2006). “Assessing the Impact of Entrepreneurship
Education Programmes: a New Methodology,” Journal of European
Industrial Training, (30)9,701-720.

Fairweather, J. S. (1990). The university's role in economic
development: lessons for academic leaders. Journal of the Society of
Research Administrators, 22, 5.

Galloway, L. & Brown, W. (2002). Entrepreneurship Education at
University: A Driver in the Creation of High Growth Firms? Education &
Training. 44(8/9): 398-405.

Gartner WB, Vesper KH (1994). Executive forum: Experiments in
entrepreneurship education: Successes and failures. J. Bus. Vent. 9: 179-
187.

Gorman G, Hanlon D, King W (1997). Some research perspectives on
entrepreneurship education, enterprise education, and education for
small business management: A ten year literature review. Int. Small Bus.
J., 56-77.

Hasoumi, T and Abtahi, M. (2006), Strategies for Developing
Entrepreneurial Culture in University and Society,1* Conference on
Identification of Employment Capabilites, Barriers and Strategies,
Mashhad, Iran.

Hills GE (1988). Variations in university entrepreneurship education:
An empirical study of an evolving field. J. Bus. Vent. 3: 109-122.

Hisrich PS (1996). Entrepreneurship, sixth edition. 19, 20, 21: 64-65.

James MH (1997). Essential of sociology: down to earth approach,
2" edition. 88, 309: 341-344.

Kuratko DF, Hodgetts RM (2004). Entrepreneurship: Theory, Process.
Practice Mason, OH; South-Western Publishers.

Kuratko, D. F. (2005). "The emergence of entrepreneurship
education: Development, trends, and challenges." Entrepreneurship
Theory and Practice September: 577-597.

Kroon, J. and Meyer, S. (2001) The Role of Entrepreneurship
Education in Career Expectations of Students, South African Journal of
Higher Education, 15(1): 47-53.

Laukkanen, M. (2000) Exploring Alternative Approaches in High-
Level Entrepreneurship Education: Creating Micro Mechanisms for
Endogenous Regional Growth, Journal of Entrepreneurship and
Regional Development, 12(1): 25-47.

McMullen WE, Long WA (1987). Entrepreneurship education in the
nineties. J. Bus. Vent. 2: 261-275.

Megginson WL (1997). Small Business Management, second edition.
24.

Maré, G.F. (1996). A Manual for Entrepreneurship. The road to a
successful career. Pretoria. Kagiso Uitgewers.

Mowery, D., Nelson, R., Sampat, B., & Ziedonis, A. (1998). The effects
of the Bayh-Dole Act on U.S. University Research and Technology Transfer.
Mimeo, Columbia University.

Postigo, S. and Tamborini, MF. (2002) Entrepreneurship Education in
Argentina: The Case of San Andres University, paper presented for the
Internationalizing Entrepreneurship Education and Training Conference-
Int Ent 2002, Malaysia, July.

Pretorius, M. 2008. Assessment of entrepreneurship education: A
pilot study. [Online] Available from: www.up.ac.za [Accessed 1 June
2011]

Ronstadt R (1987). The educated entrepreneurs: A new era of
entrepreneurial education is beginning. Am. J. Small Bus., 11(4): 37-53.

Ronstadt R (1990). “The educated entrepreneurs: A new era of
entrepreneurial education is beginning.” In: CA. Kent (Ed.)
Entrepreneurship Education. New York: Quorum Books. 69-88.

156

Rubin, S. & Cunniff, C. (1996). | Would Have Taught You Differently:
Bringing an Understanding of the Economy into the Schools Alliance for
Achievement. NC: Chapel Hill.

Robertson, M; Collins, A and Medeira, N & Slater, J. (2003). Barriers to
start up and their effect on aspirant entrepreneurs. Education and
Training, Vol. 45, No. 6, pp 308-316.

Robinson, P. B., & Sexton, E. A. (1994). The effect of education and
experience on self employment success. Journal of Business Venturing, 9,
141-156.

Rinne, R., & Koivula, J. (2005). The changing place of the university
and a clash of values. The entrepreneurial university in the European
knowledge society. A review of the literature, Higher Education
Management and Policy, Special Issue: Entrepreneurship, 17(3), 91-123.

Saboe, LR. Kantor, J. and Walsh, J. 2002. “Cultivating
entrepreneurship.” Educational Leadership. Volume 59(7): 80-82.

Saxenian, A. (1994). Regional Advantage: Culture and Competition
in Silicon Valley and RTE., vol. 128. Harvard University Press, Cambridge,
MA.

Schumpeter, J. A. (1934) The Theory of Economic Development.
Cambridge: Harvard University Press.

Shaw, G. (2004) Entrepreneurial cultures and small business
enterprise in tourism. In A. Lew, M. Hall and A.M. Williams (Eds) A
Companion to Tourism. Oxford: Blackwell, pp.122-134.

Scarborough, N. M. and T. W. Zimmerer (2003). Effective small
business management: An entrepreneurial approach. Upper Saddle
River, NJ, Prentice Hall.

Schaper, M. and T. Volery (2004). Entrepreneurship and small
business: A Pacific Rim perspective. Milton, Queensland, John Wiley and
Sons Australia Ltd.

Seet, P. S. and L. C. Seet (2006). Making Singapore university
graduates more entrepreneurial: Has entrepreneurship education
helped? 51st ICSB World Conference Melbourne, Australia.

Solomon GT, Duffy S, Tarabishy A (2002). The state of
entrepreneurship education in the United States: A nationwide survey
and analysis. Int. J. Entrepr. Educ., 1(1): 65-86.

Stoner, J. A. F,, and Freeman, R. E. (1992). Management, 5th Edition,
Prentice Hall, Englewood Cliffs, New Jersey.

Vesper KH, Gartner WB (1997). Measuring progress in
entrepreneurship education. J. Bus. Vent. 12(5): 403-421.

Vesper KH, McMullen WE (1988). Entrepreneurship: Today courses,
tomorrow degrees? Entrepr. Theory Pract. 13(1): 7-13.

Zeithaml CP, Rice GH (1987). Entrepreneurship/small business
education in American universities. J. Small Bus. Manage. 25(1): 44-50.

Zimmerer, TW. and Scarborough, N.M. (19980, Essentials of
Entrepreneurship and Small Business Management. 2nd ed., Prentice-
Hall, Englewood Cliffs NJ.

Zain, Z.M., Akram, A.M., & Ghani, E.K. (2010). Entrepreneurship
Intention Among Malaysian Business Students, Canadian Social Science,
Vol.6, No.3, 34-44.

Charney, A. H. and G. D. Libecap (2003). "The contribution of
entrepreneurship education: An analysis of the Berger programme."
International Journal of Entrepreneurship Education 1(3): 385-418.

Davis, William D., Thomas Cleary, Michelle Donnelly, and Samuel
Hellerman. "Using Sensor Signals to Analyze Fires." Fire Technology 39
(2003): 295-308.

Ghazali, A, B. C. Ghosh, et al. (1995). "The determinants of self-
employment choice among university graduates in Singapore."
International Journal of Management 12(1): 26-35.

Gorman, G., Hanlon, D. & King, W. (1997). Some research perspective
on entrepreneurial education, enterprise education and education for
small business management: A ten year review. International Small
Business Journal, 15(3), 56-57.

SEE Journal



The Influence of Globalization in Promoting Entrepreneurship in Malaysia

Krueger, N.F., Reilly, M.D., and Carsrud, A.L. (2000). Competing
models of entrepreneurial intentions. Journal of Business Venturing 15:
411-432.

Linan, F., & Rodriguez, J.C. (2004). Entrepreneurial attitudes of
Andalusian university students. 44th ERSA Conference, Porto (Portugal),
21-25.

Mazura Mansor and Norasmah Othman “CoBLAS: Inculcating
Entrepreneurial Culture among Higher Education Institutions’ Students”
International Journal of Social Science and Humanity, Vol. 1, No. 1, May
2011.

McMullan, EW., Long, W. A, & Wilson. (1985). MBA concentration on
entrepreneurship. Journal of Small Business and Entrepreneurship, 3(1),
18-22.

McMullan, W.E., Chrisman, J.J. and Vesper, K.H. (2002). Lessons from
successful  innovations  entrepreneurial  support  programming.
Innovation and Entrepreneurship in Western Canada: From Family
Businesses to Multinational ed by Chrisman, J.J., Holbrook, J.A.D. and
Chua, J.H. University of Calgary Press, Calgary, Alberta.

Nabi, G. and Holden, R. (2008), Graduate entrepreneurship:
intentions, education and training, Education & Training, 50(7), 545-51.

Navarro, M. M., Iglesias, M. P., & Torres, P. R. (2009). Curricular Profile
of university graduates versus business demands. Education & Training,
5(1), 56-69.

Ooi Yeng Keat, Christopher Selvarajah & Denny Meyer “Inclination
towards entrepreneurship among university students: An empirical
study of Malaysian university students” International Journal of Business
and Social Science Vol. 2 No. 4; March 2011.

Nieuwenhuizen, C. and Kroon, J. (2002) Identification of
Entrepreneurial Success Factors to Determine the Content of
Entrepreneurship Subjects, South African Journal of Higher Education,
16(3): 157-166.

November 2012

157



