Crime Prevention and Community Safety (2024) 26:385-400
https://doi.org/10.1057/s41300-024-00218-3

ORIGINAL ARTICLE

®

Check for
updates

Disseminating fraud awareness and prevention advice
to older adults: perspectives on the most effective means
of delivery

Mark Button' - David Shepherd' - Chloe Hawkins' - Jacki Tapley’

Accepted: 19 September 2024 / Published online: 23 October 2024
© The Author(s) 2024

Abstract

Raising awareness to combat scams has become a central strategy of fraud/scam
prevention. Using data from a wider evaluation of a targeted campaign to improve
fraud prevention and awareness for older adults predominantly over 75, this paper
offers findings on the most effective means of dissemination of anti-scam commu-
nications to this group. The paper draws upon almost 1000 questionnaire responses
and qualitative data from older adults, as well as volunteers and workers involved in
the project. The research finds many older adults have not received any fraud pre-
vention or awareness communications in the prior six months, illustrating a gap in
fraud prevention messaging reaching this group. The paper also shows that the pre-
ferred method of dissemination is one-to-one through friends and family and that
is also the case for the most isolated. The paper offers some potential solutions to
address these gaps, particularly for lonely older adults.
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Introduction

Fraud has become the most common crime in many countries. In England and
Wales, fraud against individuals accounts for around 40% of all crime encompassing
a diversity of scams from romance frauds to online shopping frauds (Carter 2024;
Loveday and Jung 2021; ONS 2024; Whittaker et al 2023). Fraud impacts on all age
groups in society and although older adults (those 65+) are not the most at risk of
victimisation, the consequences for them are much greater. They tend to lose more
money and it often knocks their confidence and limits the social activities they might
engage in (Age UK, n.d; Button, Shepherd et al. 2024a; b; DeLiema 2018; DeLiema
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et al. 2020a, b). Certain categories of older adults, such as those living alone, prior
victims and those suffering cognitive decline, are also at greater risk of victimisa-
tion (Cross 2016; Duke Hana et al. 2015; James et al 2014; Judges 2017; Ueno et al
2021; Xiang et al 2020). Although it is also important to note some research sug-
gests they are less likely to be deceived (Klapatch et al. 2023; Nolte et al. 2021). The
growing effects of digitisation, accelerated through the pandemic, has also meant
there are many older adults who have embraced online activities such as banking,
shopping and social media with limited prior experience and understanding of fraud
prevention in such contexts. Raising awareness of the risks of fraud and how to pre-
vent it has become a very important strategy for agencies combatting fraud, particu-
larly for older adults in both the digital and more traditional spheres.

Fraud awareness campaigns have therefore become the spine of many strategies
to prevent fraud in general and particularly for older adults. Indeed, in 2024 the UK
Government, as part of its wider fraud strategy, launched a major new campaign
“Stop Scams”, which the news release described as “A major campaign to trans-
form the fight against fraudsters”, and was backed by the great and the good of those
involved in the fight against fraud from the police, telecoms, banks and victim sup-
port (HM Government 2024). This is not the first campaign targeted at fraud and it
is not likely to be the last. However, given such campaigns are so central to combat-
ing fraud it is important to understand if they actually work and how to make the
most of them, as there is evidence that they both work and do not (Scheibe et al
2014 and Jensen et al 2024). This paper is not seeking to evaluate awareness cam-
paigns in general, rather it is focused upon a much more niche but very important
area: a campaign targeted at older adults to improve their ability to spot scams and
identifying what is the most effective means to disseminate advice to this group.
It uses data from an evaluation of a campaign undertaken by a charity targeted at
largely over 75 s to raise their awareness of fraud and ultimately reduce their risk of
victimisation.

This article will start by exploring some of the limited literature related to fraud
awareness campaigns before setting out the methodology for this project. The char-
ity’s fraud awareness scheme evaluated is briefly explained, before the main findings
of the research are discussed before a brief discussion and conclusion.

Literature review

There is no shortage of measures which are promoted to reduce fraud against
older adults. They range from call blockers, trusted trade schemes through to
campaigns seeking to raise awareness and offer advice on reducing the risk of
fraud victimisation (Button et al 2024a, b). The latter have become one of the
most common strategies to prevent fraud against individuals in general and older
adults in-particular. In the UK, the Government recently launched a major cam-
paign targeted at the general public, badged ‘Stop Scams UK’, which builds upon
many other initiatives such as ‘Take Five to Stop Fraud’ and those directed more
specifically at older adults, such as Age UK’s ‘Scams Prevention and Support
Programme’ (Stop Scams UK, n.d; Take Five to Stop Fraud, n.d; and Age UK
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2022). There are a wide range of means of delivering fraud awareness and preven-
tion to older adults, including formal events, presentations and training, in-person
or telephone advice, letters and leaflets, emails, websites, radio and television.
The means and context of delivering such advice and messaging vary as does
the effectiveness of them. There has only been a handful of studies which have
explored this aspect of prevention, which is not surprising given there is not a
huge base of literature on fraud prevention in general against individuals or older
adults in-particular (Button et al. 2023; Prenzler 2020). This section will briefly
explore some of the small number of studies that have assessed fraud awareness
and prevention campaigns and training.

In one scheme developed and evaluated by Age UK (A UK NGO providing
support to older adults) they implemented an awareness raising strategy which
used group awareness sessions, one-to-one meetings for non-victims and for vic-
tims (Age UK, n.d., pl). The scheme was evaluated using surveys of older adults,
telephone interviews with partners and interviews with key stakeholders. The
evaluation showed some positive results in terms of increasing the awareness of
scams among older adults, improving the feelings of safety and that they were
more likely to report scams, among other benefits. However, the evaluation did
not explore if it had any impact on victimisation. Other research by Mears et al
(2016) suggested that the better educated and more financially secure gain more
from awareness raising measures. There is also research which has looked at how
older adults become victims and noted the need for tailored messaging to meet
the needs of specific segments of older adults, the types of fraud they are at risk
of and the importance of using established forums and networks to disseminate
these messages (Oliveria et al. 2017; Xiang et al 2020). A review of fraud aware-
ness messaging in multiple jurisdictions based upon the views of experts also
noted how the use of real case studies of victims was seen as more effective in
preventing investment fraud. Studies using experimental research have also found
an important message for potential victims is to not rush financial decisions and
postpone them; they found being in a high state of arousal when making such
decisions increases the likelihood of falling for a scam (The Board of The Inter-
national Organization of Securities Commissions 2015; Kircanski et al 2018).

In some initiatives, the awareness raising measures amount to much more
deeper training. In one scheme in which potential victims received Outsmart-
ing Investment Fraud (OIF) training, they were then contacted three days later
by a skilled telemarketer to ask if he could send information about a proposed
investment, of which 18% who had received the training did agree to the request,
compared to 36% in the control group—who hadn’t received the training (Shadel
et al 2010). Although clearly a positive result, the experiment didn’t involve the
test of victimisation and was only three days after the training. Another similar
experiment involved largely older adults (n =895) and telemarketing either a gov-
ernment grant scam or pharmacy scam (Scheibe et al 2014). Older adults were
divided into five groups who experienced different warnings over diverse tim-
ings and periods, as well as a control group. Two to four weeks after the messag-
ing a skilled telemarketer contacted the participants with a fake scam. The study
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Forewarning can effectively reduce fraud susceptibility in vulnerable con-
sumers. Assuming that all persons responding in a ‘‘clearly vulnerable’’
manner in our study would have actually sent the requested $279, the
telemarketer ‘‘earned’’ an average of $91 per call when consumers were
warned against fraud. Without the warning calls, the average earning per
call was $131. Given that literally millions of calls are made by fraudsters
every year, the forewarning effect is highly significant. Further improv-
ing the effectiveness of warning messages through carefully designed field
research could do much to protect vulnerable consumers (Scheibe et al
2014, p 278).

Reverse boiler rooms have also been used in some schemes where the authorities
conduct fake scams calls to potential victims to see if they become victims. This has
also been used for websites, fake phishing emails, leaflets, etc. In one study several
experiments were undertaken where potential victims were given fraud awareness
training and then several days later telemarketers pretended to be scammers and con-
tacted them with a fake scam to determine if the now trained potential victims would
become victims of the scam, alongside a control group with no training. Those who
were victims of the scam were then offered further help to try and prevent further
victimisation (AARP 2003). The various experiments showed response rates to the
scams could fall by half in some cases with appropriate training.

In another study in a banking context Jensen et al. (2024) conducted an evalu-
ation of a bank’s campaign targeted at customers over 40. The study created two
groups: one receiving a fraud warning message through the online banking por-
tal, the other not. Extensive data analysis was undertaken using different charac-
teristics and the researchers came to the conclusion, “Our results show that the
considered campaign, relying on mass messaging, had little effect in terms of
reducing financial fraud” (p 17). The bank had been guided by Cross and Kelly’s
(2016) research that the message should not be too specific and they considered
they should have more specific according to Scheibe et al. (2014) who specified
more focus on particular types of fraud.

It is also important to note there has been a much larger body of research
exploring prevention of more traditional crimes against older adults (Mawby
2004). It would not be appropriate to explore this literature in depth because of
the time and space available. However, it is important to note that some studies
have noted findings relevant to this study. For example, Thornton et al. (2005, p
38) exploring an initiative to prevent distraction burglaries found that in some
of the older old adult categories (80+) many were unaware of the awareness
scheme being evaluated and consequently they advocated “delivering advice on
a one-to-one level within the person’s home”. As will be illustrated later in this
paper, it is a very similar finding to this study. Mawby and Jones (2006) have
also considered burglary prevention initiatives and found utilising existing crime
prevention partnerships provide a stronger foundation for delivering effective
burglary prevention advice to older adults.

¥



Disseminating fraud awareness and prevention advice to older... 389

Methods

This research was the result of a commission from a UK charity, which works
with largely over 75 s to improve their social connections and reduce loneliness.
As the charity’s aim is to work with lonely older adults it does accept clients
who are under 75, although the vast majority of their clients are over 75 and this
explains why some of the respondents were under 75. It is a sample that is there-
fore not representative of all over 75 s because the focus is on the lonely and those
living alone who have sought the services of the charity. Although it is feasible
that the wider age group may be experiencing similar problems and issues, that
can only be confirmed with further research. The main purpose of this research
was to evaluate a fraud awareness campaign initiated with the aim of increas-
ing their ability to identify and deal with potential frauds/scams and ultimately
reduce victimisation. This paper does not seek to repeat presenting the findings
from the full evaluation of the initiative—this can be viewed in a report by Reen-
gage (2023), but rather focus in more depth than the original evaluation on the
specific area of the campaign and older adult’s preferred method of receiving
guidance on fraud. Therefore, this paper will explore the following key questions:

What was the reach of the specific campaign and what does this tell us about
the challenges of delivering awareness and support in this area to this group?
What is the preferred method of delivery for fraud awareness/prevention
advice for older adults?

This research resulted from a wider evaluation that involved two postal surveys
before and after the implementation of the scheme, as well as interviews with cli-
ents of the charity and staff involved in the delivery of the services. This paper only
draws upon the second survey for quantitative data, but does draw upon some of
the written comments from the first survey which relate to dissemination advice.
The two postal questionnaires included: one distributed between January 2022
and March 2022 (6595 sent, 1177 usable responses—17.8% response rate) and
a second between November 2022 and February 2023 (4053 sent, 820 usable
responses—20.2% response rate). The charity supplied the authors with a list of
potential interviewees before and after implementation and in total 18 older adults
were interviewed. As the interviews covered how the older adults developed their
approach to prevent fraud victimisation, all of these were also utilised for this paper.
Five interviews were also pursued with volunteers who work for the charity to sup-
port their activities at the end of the project (November 2022—April 2023). The main
co-ordinator was also interviewed before and after the implementation of the pro-
ject. The survey and interviews in both phases targeted the same group—all the cli-
ents of the charity.

Postal questionnaires were used because many of this age group do not use
modern technology and telephones were a major source of fraud attempts and
deemed to be unlikely to secure a good response rate. It was also felt they could
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also cause distress to the participants given indications that telephones were a
major source of fraud attempts for this group because anonymous calls are such
a source of fraud/scams. A response rate of 20% might seem low but responses
to postal surveys are in serious decline in general and given the feelings of many
of the older adults this can be considered a very good response rate for this age
group (Stedman et al. 2019). The interviews and questionnaires directed at the
clients explored: personal demographics, lifestyle and satisfaction, fraud aware-
ness, security behaviours, trust with communications, experience of fraud and
impact of frauds. The postal questionnaire had 27 questions and semi-structured
interview schedule with 12 broad questions. Once the postal questionnaires
were returned, the responses were entered into Online Surveys and the quantita-
tive data were then extracted into an Excel sheet and analysed. The qualitative
data were manually typed into another Excel document and coded along with the
interviews, which were transcribed and assessed using thematic analysis. Prior to
conducting the research, the project received ethical approval from the university
ethics committee.

Throughout this paper older adults interviewed have been given a pseudonym
as have volunteers with the additional (Vol) after their name. For the questionnaire
written responses for the first survey respondents have a number, either male or
female. The second survey had a control group related to an evaluation that was con-
ducted so they have the additional letters of either C, they were in the control group
or N, they were not before the response number.

The project

As noted earlier the charity works largely with over 75 s to improve their social
lives through tea parties and other activities run by their volunteers. The charity has
over 5000 clients and 14,000 volunteers. The project to raise awareness involved the
following activities between March 2022 and November 2022. During the period,
the charity developed bespoke online training for their volunteers related to fraud
alongside the Friends Against Scams training programme provided by the National
Trading Standards training. They set up a dedicated webpage with National Trading
Standards including ten minutes of training for volunteers. They communicated to
volunteers through regular newsletter of frauds/scams-related issues and promotion
of training. They sent postcards to volunteers encouraging them to conduct training.
For the clients they included relevant articles in a magazine which goes to clients
three times per year as well as also promoting the National Trading Standards train-
ing (Friends Against Scams) to clients. It is also important to note they intended the
volunteers to use their increased awareness and training to feed into the social activi-
ties run for the clients such as the tea parties and meetings they hold with them—in-
person, online and over the telephone. The scope of the contract for evaluation from
the charity did not include a survey of volunteers, only interviews with them. There
is therefore far more limited data on the volunteers, but there is a rich set of data on
the clients which will now be explored.
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Table 1 Age-gender profile of

sample Age Male Female Total %Total
55-64 3 10 13
65-74 12 43 55
75-84 62 286 348 42
85-94 43 303 346 42
95 and over 11 38 49 6
Prefer not to answer 0 9 9 1
Total 131 689 820 100
Total % 1 84% 100
Tab!e 2 Usefulness of charity’s Usefulness % of advised % of sample
advice
Not useful Not useful at all 3
Mainly not useful 10 3
Useful Quite useful 52 14
Very useful 30 8
No answer 5 1
Total 100 27
Findings

The age and gender profile of the survey sample are set out in Table 1. The sam-
ple is not representative of the population of older adults in the UK as it is heav-
ily biased towards females (84%) and is concentrated in the 75y to 94y age group.
Furthermore, the Wales region (19% of the sample) and those living alone (81%)
are over-represented.

The respondents were asked whether they had received advice from the char-
ity in the previous six months following the launch of its scam awareness and
avoidance campaign (Table 2). They were also asked to indicate the usefulness
of that advice on a four-point scale, “not useful at all” to “very useful”. Most of
those who did receive advice found it useful (82%), including 30% who found it
very useful. However, as the charity’s campaign managed to reach just 27% of the
respondents, only 22% actually received useful advice. Part of the problem is that
some of the recipients do not engage with the advice they received as one older
adult noted:

I tell you the honest truth, they sent magazines or whatever, but I don’t read it.
I can’t be bothered. (Bridgette)

These results highlight the challenges, even for specialist charities, in both deliver-
ing scam protection advice and in making the messages sufficiently salient to engage

the population group.
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In order to assess the value of various other sources of advice, the respondents
were asked to indicate whether they had received advice from a range of sources in
the six months prior to the survey. They were also asked to grade the usefulness of
that advice on a four-point scale (Table 3). The results indicate that multi-channel
messaging significantly increases the number of elderly people who engage with
scam protection advice: nearly three-quarters (73%) of the respondents acknowl-
edged receiving advice from at least one of the sources. However, this still means
that, even with multi-channel messaging, scam protection advice is failing to reach
over a quarter (27%) of this group.

For those who acknowledged receiving advice, the most common source was
informal interaction with friends or family (56%), whilst the least common include
websites (15%) and the more formal contexts of mentoring by scam advisors (15%),
presentations (13%) and training (7%). Similarly, the informal advice received from
friends or family is most often regarded as useful (86%) and the highest quality
(47%). In contrast, websites and the more formal methods are viewed as the least
useful. These findings suggest that the best way to disseminate scam protection
advice to older adults is through friends and family. In both the interviews and ques-
tionnaire’s written responses, there is much evidence to support the importance of
friends and family, which the following quotes illustrate:

But [name] my son in America, is a senior computer programme engineer.
And he...they know how to deal with fraud. We have little chats about...
because he phones me up twice a week and we have little chats about that sort
of thing (Roy).

Well, I think, at the moment I can spot it. I mean, obviously if there’s a really
clever one, I may not, but I don’t know. But I can usually spot it, and also, you
know, if I'm doubtful, I just go and have a word with my son in law and he
knows more about it than I do, he’s good at that. So, he usually tells me, when-
ever I’'m doubtful, he’ll say, take no notice, it’s just a con, and he’s always right
(Peter).

Table 3 Frequency and usefulness of advice sources

Advice source % Advised % Quite useful % Very useful % Useful
Talking to friends/family 56 39 47 86
Television 49 47 33 80
Letter 42 44 27 71
News media 41 51 28 78
Telephone 33 43 35 78
Radio 28 43 25 68
Email 23 36 35 71
Mentor (scam advisors) 15 33 27 60
Website 15 36 20 56
Presentation 13 25 37 63
Training 7 16 25 40
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I am very fortunate to have five children all tech-savvy. I can consult any of
them for risking anything suspect (N395, Female).

I like to think I’'m very good at avoiding scams. If in any doubt at all I put
the phone down immediately. I try to keep up-to-date on all the latest scams.
I have two sons who warn me of the latest scams (789, Female).

I am confident because of help from family. I am registered partially sighted
so they look at everything (296, Female).

I don’t think I’'m easily taken in... I put the phone down whenever I hear
a strange accent from an unknown caller full stop if I was really uneasy or
need advice and make contact straight away with the young, very helpful
neighbours (C68, Female).

Very lucky to be living in a wonderful and hopefully safe community, a
small town where people look out for one another (1048, Female).

The qualitative data also supported the mainstream media as an important area in
providing advice, with several noting the radio:

I find Radio 4 often alerts one to scams. Very useful. (308, Female).

I listen to the radio quite a lot and there seems to be scams going on all
the time. Even banks are not seen to be as trustworthy as they used to be.
(N305, Male).

I regularly listen to "You and Yours" on Radio 4 and they often highlight
various scams which is very useful. (1026, Female).

Some focused upon dramas and TV shows:

Best advice Ive received is via TV shows - "If it sounds to good to be true
then its probably a scam". (431, Male).

I find TV shows like Coronation Street, Emmerdale useful when they show
things that happen. (515, Female).

I often see TV programmes about scam scammers — but I do not have a
computer or similar apparatus I find them interesting and informative.
(N377, Female).

One respondent also noted print media:

My banks and articles from Which magazine have been very helpful as
much as online services can be. (N358, Female).
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Websites were not rated highly and given a significant number never ventured online
to look at websites in this survey (51%) this is not surprising. One interviewee noted
the challenge:

I know there is going to be an abundance of general advice on the internet,
but for an elderly person who isn’t going to go through all of that if they
could pick up the phone. Most of them will pick up the phone, they don’t
want to go on the internet, and call somebody and say, look I have got this,
what do you think? Give me some more information, give me some guid-
ance. I think that would be a massive aid. (Sandra, volunteer).

The charity concerned developed a programme of organised tea parties with the aim
to utilise these to share advice on fraud prevention. However, as the project co-ordi-
nator observed, the programme was compromised because volunteers who ran the
tea parties were reluctant to undertake anti-scam training:

What we found was that the uptake in the training was lower than we had
wanted, so for example, we could track the hits of the Friends Against
Scams training, and we found that...I think it’s about 60 people have actu-
ally gone on and done it, which is quite low, considering the numbers of
people that we sent to. (Project co-ordinator).

This reluctance may be partly due to the view amongst the volunteers that events
designed for social engagement, entertainment and fun are not the best platforms for
delivering serious messages, as one volunteer noted:

Oh the first thought is that most of them when they go to a tea party want
to enjoy themselves. So, if we actually tabled something that was sort of
serious and pointed out, you know, they could have a threat arising from
such attempts, then it could possibly be we reduce the value of the tea party.
(Sebastian, volunteer).

However, not all participants were negative about some of the less popular sources
of advice, as the following quotes on presentations and police emails illustrate:

I attend Ladybird club... every Wednesday. Our organiser lets us know of
any (scams) she has heard of as do other members. A leaflet to all clubs
would be easier to inform older people. (628, Female)

We had a specific talk from a police officer trained in scams from the older
person’s forum here in our care home. They also gave out booklets. This
was with our care home group in Derbyshire County Council one of the best
presentations I have ever attended. (N330, Female)

The Hertfordshire police regularly contact me by email about scams and
frauds in the area. They are very useful and most professional. (N261, Male)
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Loneliness and advice

Given the importance of friends and family in providing advice the researchers also
analysed the relationship between the older adults feeling of loneliness and the useful-
ness of perceived advice. In order to evaluate the relationship between the respondents’
feelings of loneliness and their perceived value of advice, the questionnaire asked them
to indicate the extent to which they felt isolated: never feel isolated (14%), sometimes
feel isolated (60%), often feel isolated (25%), did not answer (1%). With respect to the
frequency of advice sources, there is little difference between the levels of isolation.
However, there is a marked difference in the perceived usefulness of the advice (Fig. 1).
Those who never feel isolated have the most positive view of the advice they receive,
whilst those who often feel isolated have the least positive view. Nevertheless, even iso-
lated individuals are best supported by the people closest to them.

Many elderly people, however, do not have the company of family and friends.
For these people those who provide any kind of meaningful social interaction
are often from charities or social services. Keith illustrated this in explaining his
circumstances:

...I'm a widower, I’'m coming up 92, I have no living relations or anything
else like that. My wife passed on ten, 12 years ago. But I lived most of my life
out in Africa.... Loneliness is my biggest drawback at the moment...I’ve got
no family, none whatsoever. So organisations like Re-engage, or Age UK, or
voluntary organisations like library services and phone-ins from a reputable
organisation are my sole link with the outside. (Keith).

Keith’s mind was healthy but his mobility was restricted, which added to his
social isolation. He had access to an iPad, watched television and listened to the
radio. Although he was not particularly worried about scams, the charities and other
social service organisations provided the only means for him to actively discuss his
concerns. Lonely individuals like Keith need the support of charities and official
bodies to regularly interact with them to provide advice on scams. This need is more
profound for isolated individuals who are also suffering cognitive decline, who are
likely to be more vulnerable to victimisation.

Taking these isolation and accessibility issues into account, the most effective
alternative routes for disseminating advice involve mass-communication via tel-
evision, the news media, letters and the radio. These traditional channels are very
familiar to elderly people so that they would, at least, be useful in reinforcing the
messages from friends, family or organised services. This multi-channel approach
also increases the chances of engaging the older population irrespective of their pre-
ferred watching, reading or listening habits.

Discussion
Central to much crime prevention activity and research has been the concept of the

capable guardian identified by Cohen and Felson in their routine activity theory (1979).
The essence of which is a crime will occur when there is a target, an offender and the
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lack of a capable guardian. Capable guardians have been noted as very important in
crime prevention, and Felson (1995) has noted how potential victims and networks
associated with them can help to discourage crime. The essence of the findings from
this article can be placed in that theoretical framework. Encouraging friends, family
and extended networks to discuss with older adults: frauds and scams and their preven-
tion is a logical step to shielding them from fraud and enhancing the capable guardian
element to preventing fraud against older adults.

This article also raises a number of important issues for policymakers and research-
ers to consider. First, evidence from this survey suggests a significant number of older
adults are not receiving any fraud prevention advice or awareness. Second, there are a
larger group who are, but many do not find it useful. Given the vulnerabilities of this
group to fraud—and particularly should they become a victim—it is imperative more
work is done to communicate prevention and awareness advice to this group.

An important lesson from this study is that just disseminating advice at older adults
through traditional means is insufficient as many will not receive or take note. The most
effective means of dissemination is through friends and family because older adults
prefer to discuss these issues with those that they trust and are, therefore, more recep-
tive to their advice. Relatives and friends should be encouraged to engage meaningfully
with older adults to discuss the scam problem and share protection advice. Charities
and social service organisations should step up as trusted others for isolated individu-
als. Local authorities and the police should consider employing trusted and skilled indi-
viduals to engage with and develop trusted relationships with older adults, especially
isolated individuals with limited social networks.

This does not mean that other methods of communication should be discounted.
The findings indicate that using multiple channels to disseminate advice increases the
chances of engagement with the elderly population. Taking account of the views of the
more isolated individuals, the most effective channels are the traditional methods of
mass-communication that older adults are most familiar with: television, news media,
letters and radio. In contrast, communicating with older adults via websites, email is
much less effective. More formal methods of communication, such as training and
presentations, are also amongst the least effective, especially for isolated individuals.

An important, broader lesson from this research is that fraud awareness and pre-
vention campaigns should be designed to suit the target audience. This research has
found that personal interactions with trusted others supported by traditional mass-
communication methods are most effective for older adults. However, it is reason-
able to assume that the most effective palette of methods is different for other demo-
graphic groups. It is also conceivable that the design and style of messages should
be tailored to specific groups. Further research is required to identify the most effec-
tive communication strategies for different demographic groups.

Conclusion
Fraud is a growing problem in many countries; although older adults are not the

most likely to become victims, they tend to lose the most and suffer more devastat-
ing consequences. This paper has explored some of the data from an evaluation of a
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scheme to better equip older adults to deal with frauds and scams. Based upon quan-
titative data from a survey and qualitative data from interviews with older adults and
volunteers/workers administering the scheme, the paper highlighted some important
findings on the best way to deliver scam prevention and awareness communications.
The most effective means is one-to-one via friends and family. The media is also
important and for those that are the most isolated the same methods were also pre-
ferred. The paper highlighted some options that could be developed for those with
no or limited networks. However, perhaps the most important finding of all is that
many older adults note not receiving any useful advice in the prior six months. In an
age of everchanging frauds and mass targeting, this is very worrying and clearly the
counter fraud community must do more to get over appropriate scam prevention and
awareness communications to the most vulnerable groups in society.
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